


We're proud to be at the forefront of industry-wide change, and we're committed
to driving real progress through our support of Ad Net Zero and the Every Brief
Counts initiative.

We believe that sustainability should be at the heart of every media decision.
That's why we've launched IMClear - a brand-new tool built to help our clients
and partners measure and understand the true sustainability impact of their
campaigns.

IMClear is here to bring transparency, accountability, and confidence to your

media choices. Because we believe that if you can measure it, you can improve it.
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Why ¥

In today’s media landscape, sustainability is a major focus for advertisers, driven
by new regulations, growing consumer pressure, and reputational risk.

Marketing activity, especially media spend, must now meet environmental
social governance (ESG) reporting standards. But most current solutions are
fragmented and focus only on carbon. Advertisers often need multiple partners
just to meet all requirements.

We created IMClear to offer a complete, simple, and scalable way for brands to
run sustainable campaigns, combining Immediate’s trusted brands, sustainability
leadership, and audiences in one place.
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IMClear is an all-in-one sustainable media solution. It includes low-carbon
inventory across all our websites, effective ad formats, smart 1st party targeting,
and independent ESG measurement.

Our partnership with GoodNet enables us to measure campaigns against a wide
range of ESG goals (not just carbon), using their Al-powered tool GoodI0, to score
our advertising based on our content, consumption and corporate behaviours.

GoodNet then helps us align each campaign with the advertiser’s specific ESG
goals, ensuring that the media they buy is both impactful and high-performing.

This gives brands reliable, transparent insight into how their media activity
supports their sustainability priorities, while still delivering strong campaign
results.
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How does

it work?

IMClear is designed to be simple and effective from start to finish. Advertisers
select the Immediate sites they want to run on, choose from a range of high-
performing, low-impact ad formats, and define the campaign KPIs that matter
most, such as CTR, viewability, or video completion.

Targeting is powered by our efficient 1st party Prism technology, which offers
both sustainability-focused and broader audience segments.

Throughout the campaign, we use GoodIQ to measure ESG performance across

three key areas: content quality, carbon consumption, and corporate alignment.

You'll receive pre- and post-campaign reports showing how your activity

aligns with your sustainability goals, performs against media benchmarks, and
contributes to broader ESG impact — all with no extra fees, and special support
for BCorp clients.
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IMClecir powered by GoodlIQ

@EXCLUSIVE

» Secret Lives of

Mormon Wives stars
reveal where MomTok
really stands now

Discover the world beyond
your favourite TV shows

| David Opie | BBC's
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ESG Media Index

Content

Altechnology analyses
site content for

alignment to ESG metrics

Consumption

Our tools analyse a range of
metrics related to energy
consumption, waste, and
ad efficacy

Corporcte

Corporate ESG data
measures whether a
company operates in a
responsible manner

ESG Media Index
(Out of 100)

Elite ESG
Media

GoodIQ

Algorithm

Providing holistic measurement against a broad range of ESG metrics.
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Think of it likea SUBWAY order

( 2 3 % 5
—_— —_— —_—
Chooseyourbread Chooseyourfiling Chooseyoursalad Choose your sauce Make your meal-desat
Inventory Formats KPis Targeting  Measurement
Pick the websites Pick the list Choose the Choose targeting
of formats relevant KPI's
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Immedlicrte is aleaderin
sustaincible publishing

All Immediate Media sites are in the top 15% of the 8,000+ domains measured by the Ethical Media Index globally

+6 +22 +13

Average Content Advertising Score Corporate Score
Score vs Benchamrk vs Benchmark vs Benchmark

+6 +19 +]6

Overall EMI Scores vs Benchmark

IMMEDIATE

aBurdacompany

IM Clear



N

\
Clear
‘Msum mery

What cloes it inclucle:

Precampaign Insight from GoodIQ
Sustainable Formats by Scope3 & Adnami
Sustainable Media and Tech (top 10% globally)
Low Carbon targeting and data (by Prism)
Performance based buying metrics

Insight and Measurement beyond just carbon post campaign

Acdvertiser Incentives:

20% discount for B corp client (see list)

No high carbon / low welfare / non ethical clients
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Plecise speck to your
Immedicate rep, or contect:

James Florence Head of Advertising Technology

James.Florence@immediate.co.uk

Beth Shirazi Partnerships Director

Beth.Shirazi@immediate.co.uk

James Walmsley Ad Director, Agency and Clients

James.Walmsley@immediate.co.uk
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